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The first two weeks out here are the best, because people are full of hope, 
identifying and projecting who they are as individuals,” said Michael Wells, standing 
behind his table in front of the 116th Street gates on Broadway. “Who am I? What 
does my room say about me?” 

On a sunny, beach-blue day a week before the start of classes, Wells, 53, wearing 
braids, tan-tinted Ray-Ban sunglasses, and a gray Columbia T-shirt, was helping 
students answer those perennial questions. Dalí or Ali? Van Gogh or Golightly? 
Monet or — money? 

Wells sells posters. For the past eight years, he has brought pop personality to local 
apartments and dorm rooms with his stash of Hollywood pinups, famous paintings, 
Harlem jazz legends, the rock ’n’ roll tragic dead, and arty photographs of couples 
kissing. For many of his customers, wallpaper means the backdrop of a computer 
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